
The Mobile Phone;Changing our behaviors and socialization

Our Object relationship 
with the Mobile phone has 
an impact on the way we 
socialize. The cellphone 
structures behavior within 
its use. Every time we 
access the internet we are 
changing our thinking 
patterns.

Conclusion:
Our society uses the mobile 
phone as a multi faucet tool. 
The social use of the 
cell-phone is much more and 
dictates our cultural 
narratives as well as 
expression of creativity and 
art. In Conclusion the 
research shows the the Object 
relationship affects our 
behavior while using the 
mobile phone

Technology Changes with the 
society over time. The phone 
becomes more vital with its 
complexity of roles. ->
The Text Message conversation is 
answers from participants in the 
Study and how they felt about the 
role of their phones. Interview 
Data, Smith, 2021.

The Object relationship affects WVU 
Students too, we are constantly in an 
engaging social need for education and 
community. The mobile phone has a role 
to play for each student.  Especially 
during Covid-19 technology has become 
a primary communication for safety but 
it does have an affect on our behavior 
and how we feel connected with each 
other.

  Abstract:
The main point of this research is to understand 
awareness of the object relationship between the 
mobile phone and how it affects our social 
behavior. I conducted two sets of personal 
interviews, with a week in between each interview 
set.The purpose was to recognize cognitive behavior 
change within the object relationship. The results 
concluded that the object relationship was relevant 
for socialization and changed behavior and the 
object was dependent on human interaction which 
complies with an assistant or companion role.

The methods of data was personal 
interview sets, with three different 
individuals, two males and one 
male. Two interviews with a week 
inbetween intake. 
Results: The study conducted 
revealed the object does change 
how we socialize and view 
ourselves in society. Each 
participant that recognized their 
actions and changing behaviors 
based on the phone immediately 
started to change the way they 
thought about phones.  
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